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While documenting the wildlife tourism trade across Asia, we witnessed a tiger chained by his neck to a
small, stone platform so that tourists could sit next to him and pose for photographs. When not being used
as a photo prop, this tiger repeatedly paced back and forth - the chain was so tight, he couldn’t even lift
his head properly as he paced. He was just one of the thousands of tigers held in captivity across Asia.


https://www.movinganimals.org/

Moving Animals documented the tiger tourism trade across Asia, where more than 8,000 tigers are held in
captivity. We collaborated with PETA and UNILAD Adventure to educate over ten million people about
the suffering behind tiger tourism.

A Global Issue

There are more than 8,000 tigers held in captivity across Asia But, tiger tourism is a problem in many
parts of the world. For example in the US, there are between 5,000-10,000 captive tigers.

Cubs are usually taken away from their mothers within the first few hours or days after birth so that they
become used to being handled by people. They are forced to perform tricks, such as standing on their hind
legs and jumping through rings of fire, all for tourists’ entertainment.




Tigers are naturally terrified of fire, and so they are often punished into submission to overcome their
fear. Sometimes, they’re even declawed or drugged so that tourists can take photos and selfies without
being harmed.

Psychological Distress

When they’re not being forced to perform or being used as photo props, tigers in this industry are usually
kept in chains or small, barren cages with no space to roam or exhibit natural behaviour. Many of them,
such as the tiger we documented, show signs of serious psychological distress, such as pacing back and
forth.

So many tigers are just tossed aside when they grow too big to be used as props in photos. They’ll be left
in cages, sold as pets, or sent to zoos, while some will become breeding machines so that they can
produce more tigers and the cycle can continue. In the wild, these animals would normally have
thousands of square kilometres to roam free, which is a stark contrast to the tiny cages they’re left in as
part of the tourism industry.

The captive-wildlife tourism industry is propped up largely by the ignorance of tourists, and in recent
years, the problem has been made worse by social media. When backpackers, tourists, or social media
“influencers” post their tiger selfies online, it encourages others to take part in the exploitation of exotic
animals.

Moving Animals X UNILAD Adventure

To get this issue in front of the audience helping to fuel this problem, Moving Animals teamed up with
social media giant UNILAD. Paul was interviewed to explain the issue, and how tourists unwittingly help
support this cruelty. Over 7 million people watched the interview and footage, helping to educate
potential tourists not to support tigers in captivity.



Collaboration with PETA

Our visuals of tiger tourism informed and strengthened PETA’s campaigning against unethical tiger
experiences. As well as creating a new campaign page against tiger experiences, the NGO used our
photography across social media to post repeatedly about the issue, and made several English-language

videos that collectively received over three million views. And hundreds of thousands of more viewers
received the message thanks to translations like PETA Chau A’s video in Vietnamese.



https://www.peta.org.au/action/tiger-selfies/
https://www.facebook.com/official.peta/photos/a.55746449585/10158690813594586/?type=3
https://www.facebook.com/OfficialPETAUK/posts/2878799572168131
https://www.facebook.com/OfficialPETAUK/posts/2878799572168131
https://www.facebook.com/PETAChauA/posts/2818873638349916
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